DMM 06
INTERNET MARKETING
Assignment – I

Assignment Code: 2018DMM06B1         
                                Last Date of Submission: 15th November 2018




          


                  Maximum Marks: 100

Attempt all the questions. 

SECTION-A (25 marks for each question)

1.
Consider an industry sector, such as travel and tourism, and discuss how the internet has impacted upon the structure of that sector?                                                           
2.
How has the bidding, ease of payments, heavy discounts and transparency in the payment system impacted the buyers and sellers as well as the traditional marketing system in India?
Section-B

Case Study (50 Marks)

Levi’s in an early foray recognized the potential of the web to secure orders and communicate direct with its target markets. Levis set up their own website, which in effect, cut out their retail partners who had supported them over the years. Not surprisingly, there was a backlash from the retailers who threatened to stop stocking Levis merchandise. As a result Levis revised the site and sign-posted customers to their nearest stockist and was peace was restored. 
Case Questions:

i. 
Justify the act of Levis in both the scenarios?  





       (25)
ii. 
“Online selling is also a channel to sell the products, but traditional markets pose a threat to online business.”  As a marketing head what strategic decision you would have taken in Levis to keep  a balance between traditional and online selling system?  



       (25) 
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                  Maximum Marks: 100

Attempt all the questions. 

SECTION-A (25 marks for each question)

1.
Why has intermediary and role of distribution function taken on greater importance for online marketers? 

2. 
How does convenience marketing and purchasing by a consumer has affected the market scenario in Indian market system. Explain the answer with examples? 

Section-B

Case Study (50 Marks)

i.
Comment on the recent breaches of database from online portfolios like Adhaar, Facebook and google.  

ii. 
How does Data Protection Act 1998 regulates the privacy of database? 

iii.  
Also comment on the recent supreme court decision on Individual Right to privacy as Fundamental Right. 

Case Question: How will all this effect the online marketers and sellers?  


       (50)
