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Note: 

1. The paper is divided into TWO Sections: SECTION-A and SECTION-B. 

2. There are five questions in SECTION-A.  You are required to attempt ANY THREE. 

3. All the questions of SECTION-B (Case Study) are compulsory.

SECTION-A (20 Marks each)
1.  
(a) 
Define Business Research? How is it different from academic research?  Can principles of 

scientific research be applied to Business Research?  Discuss.
(b) 
Discuss the contents of good research report and explain the precautions to be taken at the time of proof reading? 

2.  
(a) 
Why understanding   of   research  design   is   so   important?  Describe   the  features of 
descriptive research design.

     
(b) 
What   is   exploratory   research?  Discuss  various   methods   of conducting exploratory 

research.
3. 
(a) 
Explain   the   meaning   of   measurement in business research? Discuss with the help of 
examples the differences between semantic differential and stapel scales.

      
(b) 
What is a comparative scale? Discuss the features of different comparative scales. 

4.  
(a) 
Why sampling is needed? Discuss the types and limitations of non-probability sampling.

      
(b) 
What is research hypothesis? Discuss the procedure of hypothesis testing.

5. 
You are given the following table of frequency counts to show the nature of relationship between age and watching of Hindi movies in cinema halls. 

	Frequency of watching movies
	Age under 35
	Age 35 and above
	Total

	Less than 4 times a month
	130
	180
	310

	4 or more times in a month
	220
	  90
	310

	Total
	350
	270
	620


By taking figures of your choice within the marginal totals, what conclusions can be drawn with regard to frequency of watching movies:
(a) 
without adding any variable.





                        (4)

(b) 
by adding gender as another variable.





         (4)

(c) 
by adding three income levels namely, low income group, middle income group and high income group.







         (6)

(d) 
comment on the cross tabulations taking all variables together. 


         (6)

Section B (40 Marks) Compulsory

Malls for Delhites’

A research was undertaken to ascertain the attitude of Delhi shoppers towards the mall shopping experience. The researcher identified the following objectives:

-
To understand the parameters that influence selection of malls

-
To understand the respondents spending pattern in a mall

-
To understand consumer awareness about specific mall in Delhi/ NCR

-
To understand the consumer evaluation and satisfaction with respect to the malls one has visited

-
To adequately profile the typical Delhi mall shoppers

A mailing questionnaire was designed for this purpose.
Questionnaire:

Instructions: The questionnaire deals with the analysis of consumers on their mall shopping behavior. You can seek clarification if you find any difficulty in filling the questionnaire. The research is quite academic in nature and the information will be kept secret.

1. Name (optional)

2. Mailing address: Area……………….

3. Age in years 10 to 20

         21 to 30

          31 to 40

          Above 40

4. Occupation: Student

         House wife

         Professional/Service

         Self-employed/Own Business

         Others (Please specify)……………

5. Do you shop? Yes/ no

6. How often do you shop?

-Once a month

-Twice 

-Thrice

-More than thrice in a month

7. When do you prefer to shop?

-Weekdays morning

-Weekdays afternoon

-Weekdays evening

-Weekend morning

-Weekend afternoon

-Weekend evening

8. Where do you shop normally?

-Local area Market, please specify…….

-A Shopping mall

-Both of the above

9. Give your views on mall on the following aspects:

	
	Strongly agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	Malls are convenient
	
	
	
	
	

	Malls offer more variety
	
	
	
	
	

	Malls are hygienic
	
	
	
	
	

	Malls offer value for money
	
	
	
	
	

	Malls are more expensive
	
	
	
	
	

	The atmosphere in mall is very congenial
	
	
	
	
	

	Malls are fashionable
	
	
	
	
	


10.  Please specify your spending for the following with respect to a mall:
	
	Up to 10%
	10-20%
	More than 20%

	For eating or drinking
	
	
	

	For entertainment
	
	
	

	For shopping
	
	
	


11.  How would you classify your spending behavior? ( You can have multiple options)

- 
On the spot mood

-
Planned Purchases

- 
Linked spending (e.g. eating out if you have come for shopping)

12.
Could you please give us your individual rating of the mall with respect to the following? (Please rate from 1-5 from good to bad. (Please specify the name of the mall if you are taking specific one)………………. Very good------------- Very bad
	 Availability of products
	1
	2
	3
	4
	5

	Eating joints
	1
	2
	3
	4
	5

	Multiplex/ entertainment
	1
	2
	3
	4
	5

	Mall atmosphere
	1
	2
	3
	4
	5

	Facilities (A/C staff, Parking)
	1
	2
	3
	4
	5

	Overall experience
	1
	2
	3
	4
	5



Date:


Place:

6.
Answer the following questions based on the above case: 



         
a.
How would you evaluate the instrument as whole in terms of questionnaire structure,   

contents and sequencing?

b. 
How do you rate the clarity of questions asked?

c. 
Evaluate the questions in the light of above stated objectives

d. 
Has the questionnaire been effective in meeting the study objectives? 

e. 
How would you like to modify the questionnaire in the light of your answers to the above questions?
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