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Note: 

1. The paper is divided into TWO Sections: SECTION-A and SECTION-B. 

2. There are five questions in SECTION-A.  You are required to attempt ANY THREE. 

3. All the questions of SECTION-B (Case Study) are compulsory.

SECTION-A (20 Marks each)
1. 
What is business research? What are the different steps in undertaking a business research? Describe its significance in management decision-making.

2.
What is the relevance of ‘research designs’ in business research? Compare and contrast cross-sectional and longitudinal research designs. Give examples.

3.
Discuss the significance and limitations of the data made available by government entities for conducting business research. Give examples.  How would you evaluate such data for your research?
4.
What are the Rating and Ranking scales of measurement? Using suitable example, describe the construction and use of Likert scale in business research.
5.
Why is sampling so often used in business research?  What are the different types of sampling? Discuss using examples. 


SECTION-B (40 Marks)

Case Study (Compulsory)

Globally, shoplifting is the fastest growing larceny. In USA, more than 432,000 shoplifters and dishonest employees were apprehended in 2017 by just 21 large retailers who recovered over $188 million from these thieves. Based on a 2018 survey by the National Retail Federation (NRF), shrink, or loss of inventory related to theft, shoplifting, error, or fraud, is reducing the bottom line by $46.8 billion across the industry. This form of petty thievery can account for up to 40 per cent of all stock losses a retailer suffers. These stock losses must be compensated for. Therefore, retail prices must be set high enough to cover shoplifting losses. Shoplifting losses and the cost of added security increase retail prices by an average of two to three cents per dollar 

All consumers are affected by shoplifting. An average family of four would save more than $1,000 a year if all shoplifting suddenly stopped. Many consumer goods hold higher prices because shoplifting has caused problems for retailers. The retailers must compensate for the loss in profit. The loss is often pushed on to the consumer. Retailers are outraged by having to up-charge products to consumers because of shoplifting. Because of this outrage, many retailers lawfully have begun to impose fines on shoplifters when they are caught in an attempt to stop the losses they face. They feel they must punish the act that often goes unpunished. 

Shoplifting is one of the most troubling and least understood aspects of consumer behaviour. Surprisingly, the literature on shoplifting is very limited. In fact, the consumer behaviour literature produced only five studies on shoplifting from 1973 to 1989. Typically, this research is directed towards explaining shoplifting by isolating broad categories of potential costs and benefits. For example, some studies focused on three factors driving adolescent shoplifting behaviour: experiential, social and economic. In doing so, they followed the existing work of early authors. A group of researchers suggest an experiential motivation based on the perceived excitement associated with shoplifting. Social and peer motivations along with economic motivations for shoplifting have also been identified by researchers. 

Shoplifters fall into two general categories. The first category contains the amateur shoplifters who steal to satisfy a physical or psychological need. The amateurs include juveniles, housewives, kleptomaniacs, vagrants, alcoholics and drug addicts. The second category is the professional shoplifters who steal for a living. However, if given an opportunity or an excuse, people from nearly any customer group will shoplift. Shoplifting occurs in every socioeconomic and demographic group. Anyone may be a shoplifter. Ninety-seven per cent of the time, shoplifters are not caught. Out of all the occurrences of shoplifting, only one in five shoplifters are professionals. One-half of all arrests for shoplifting are teenagers. Many shoplifters work in groups. Both juveniles and professionals use the group approach in order to conceal merchandise.

Store layout can be designed to reduce shoplifting. In the majority of outlets the registers are located in the middle of the store (51 per cent). Some retailers surveyed said the placement of the registers in the middle of the store acts as a deterrent against shoplifting. If the registers are in the back, some respondents believed that shoplifters will take merchandise from the front. If the registers are in the front, the back of the store is not properly safeguarded against shoplifting. However, by placing the register in the middle of the store all areas of the store are easier to watch. Secluded areas or areas that do not lend themselves to observation by store personnel are open motivations to shoplifters Store layout can be designed to reduce shoplifting. In the majority of outlets the registers are located in the middle of the store (51 per cent).  While males commit a higher level of almost every crime, including shoplifting, there is some controversy over retail clothing outlets.

Reports of female-dominated shoplifting typically have come from stores in which most shoppers are female. According to some surveys, women shoplift more than men, since women make up the biggest proportion of the customer base of retail clothing outlets. The age of most of the shoplifters caught is between 20 and 30 years. This group includes college age adults, which many retailers expressed is a problem for them. College-age students are more   likely   to   participate   in consumer fraud than older 
adults.  Teenagers tend to shoplift because of deviant social influence from their peers or because they want to retaliate against their parents.

6. 
Case Questions:
       Answer the following questions: 






i. In the light of the information provided, suggest specific research questions and hypotheses that need to be considered in case a study is to be conducted on the topic of shoplifting.
ii. Which research design would be most appropriate for investigating the issues involved? Discuss.
iii. Suggest an appropriate sampling methodology for conducting a study on the topic of shoplifting.
iv. Suggest statistical analysis for analyzing the data that is likely to be generated in such a study.  
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