[image: image1.jpg]


[image: image2.png]


 

       



             Registration No._____________

JUNE 2019 EXAMINATION

DM 06

Internet Marketing
Time: Three Hours




     
     
                 Maximum Marks: 100

Note: 

1. The paper is divided into three sections: SECTION-A, SECTION-B and SECTION-C. 

2. There are seven questions in SECTION-A, attempt ANY FOUR. 

3. SECTION-B has five questions, attempt ANY THREE. 

4. All the questions of SECTION-C (Case Study) are compulsory.

SECTION-A (10 Marks each)

1. 
How important is the role of governments in facilitating internet growth? Discuss. 
2. 
Does the internet make it easier or more difficult for marketers to carry out an effective marketing? Explain.
3. 
What are the advantages and disadvantages of online focus groups?
4. 
Many companies trading in B2C markets are using database marketing in order to develop relationships with the consumers. Discuss what sorts of products might benefit from this kind of strategy and which products would not.
5. 
How important is search engine marketing in generating site traffic?
6.  
How can a website be utilized to build loyalty and effective relationships?

7. 
Why is it the case that travel and internet are such good partners? Explain.
SECTION-B (15 Marks each)
8. 
Has internet shopping and its prices killed the traditional business.  What has been the impact of price transparency on buyers and sellers? 
9. 
The most successful viral campaigns are those that include an element of controversy that might be damaging to the brand. Discuss why famous brands take risk of using such strategies?
10. 
Give any 5 examples of how brands are using digital technology to attract customers.
11. 
Explain the impact of online selling and distribution channels on consumers as compared to traditional retailers and wholesalers with reference to Indian markets?
12.  
What is the role of effective distribution in consumer durable sector when products are marketed and sold using online channels?
SECTION-C (15 Marks)

Case Study (Compulsory)

The new tools provided by digital media, changing consumer lifestyles and the integration of technology and, multi-channels increases the complexity of the business arena. We are encouraged to ‘think outside the box’, to be more creative, entrepreneurial and visionary but not innovative for the sake of it. Rather than abandon the old marketers kit bag, we can add some other tools to it to enhance market analysis and decision making. The ten Cs (customer, corporate culture, convenience, competition, communications, consistency, creative content, customization, coordination and control) provide a useful framework assessing for the modern digital market-scape from both an internal and external perspective. 

13. 
Case Questions:

i. 
How can the ten Cs of internet marketing help in increasing the market for hospitality industry? 
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ii. 
Can ten Cs of marketing be applied to hospitality industry?  Explain. 

         (7)
DM 06 / JUNE 2018
Page 1/2

