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Note: 

1. The paper is divided into three sections: SECTION-A, SECTION-B and SECTION-C. 

2. There are seven questions in SECTION-A, attempt ANY FOUR. 

3. SECTION-B has five questions, attempt ANY THREE. 

4. All the questions of SECTION-C (Case Study) are compulsory.

SECTION-A (10 Marks each)

1.
Explain how demand forecasting is useful for a firm.

2.
What is the difference between Shift in Supply Curve and movement along the Supply Curve? 
3.
State the phases of the law of variable proportions in terms of total physical product.  Use diagram.
4.
How is price determined under monopolistic competition in the short period and in the long period?
5.
Suggest measures to improve balance of payments situation in India.
6.
How does regional integration affect countries? 
7.
Explain the relationship between AC, AVC and MC with the help of hypothetical schedule and diagram.
SECTION-B (15 Marks each}
8.
What led to the birth of international monetary fund?  What are its objectives?
9.
Explain the distinction between autonomous and accommodating transactions in balance of payments.  Also explain the concept of balance of payments ‘deficit in this context.
10.
Explain various reasons for law of demand to exist with suitable example and diagram.  Name some of the exceptions to the law.
11.
What are the barriers to international trade?  List and explain all the types of barriers to international trade.
12.
The market demand curve for a commodity and the total cost for a monopoly firm producing the commodity are given by the schedule below:
	Quantity
	0
	1
	2
	3
	4
	5
	6
	7
	8

	Price
	52
	44
	37
	31
	26
	22
	19
	16
	13

	Total cost
	10
	60
	90
	100
	102
	105
	109
	115
	125


Use the information to calculate the following:
i. The MR and MC schedules.
ii. The quantities for which the MR & MC equal.
iii. The equilibrium quantity of output and the equilibrium price of the commodity.


SECTION-C (15 Marks)

Case Study (Compulsory)
The changing lifestyle of Indian consumers, alongside an increase in nuclear families, has been fuelling the trend of out –of- home consumption of food.  This market’s growth is further sustained by the rise in working population and the spurt in disposable incomes which have resulted in higher expenditure an eating out/ordering in.  It is envisioned that these factors, along with other growth drivers, will continue to propel the market’s growth over the short to long term.  The spurt in the number of double-income households is also instrumental to the restaurant market’s growth.  In essence, it is the convenience offered that builds the image and business of Restaurant.
The demand of a restaurant is likely to be very elastic and downward sloping because there are many other food outlets available to customers with differentiated product.  But the demand is not perfectly elastic [i.e. horizontal] because, each restaurant has something to offer other restaurants do not:  for instance, convenience, location elaborate menu, or just atmosphere.  There is no barrier of entry or exit.  A restaurant should accept customers as long as the additional or marginal cost of the last meal served. This seems to be apparent in the reservation process which limits the number of patrons.  Without reservations, the restaurant would either have to serve customers in overcrowded conditions or make them wait in line.  All successful restaurants have scores of imitators. Non price competition is very evident in restaurant industry.  For instance, several chains have attempted to duplicate Mc Donald and siphoned some of its customers and profits. But, Mc Donald has fought back with extensive advertising.  Brand name producers have a variety of means to make their products special to customers.  Most important is advertisement which generic item producers would obviously not use.
13. 
Case Questions:
i. Which type of market competition this case belongs?  Give justification of your answer with suitable example.
ii. What are the various ways of non-price competition prevailing in Restaurant industry?
(10+5)
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